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ABOUT US

Your office in Brazil: Founded in 1963,
WALPAX is a Destination Management
Company — DMC and an incoming tour
operator in Brazil, headquartered in Rio
de Janeiro from where it covers all of
Brazil. In 2010 WALPAX was bought by
Grupo Aguia (Eagle in Portuguese), one
of the largest travel groups in Brazil with
8 companies and more than 300
employees. But it kept its DNA of tailor-
made programs and personalized
attention to the client. Today WALPAX
offers a well-trained international staff to
meet clients” needs fully and efficiently,
covering all product segments: GITS’,
FITS’, Special Interest Programs and
Incentive Travel Programs.

Walpax offers one of Brazil's most
reputable organization with unbeatable
experience and extensive product
knowledge, providing fast and accurate,
friendly service, transmuted into a
trouble-free operation. Let the Walpax
team amaze your clients with the best
programs in beautiful Brazil.
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What we do
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Hotels and
Venue Sourcing /
Management Tours
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Meetings / Events

Teambuilding
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Conference
Management

Entertainment
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GCala Dinners

Social Events
and Branding




Some of
our Clients
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Brazil Map

Official Language Portuguese
Capital Brasilia

26 states + Federal District
Area 3,146,082 square miles
Population 200.4 million
Average temperature

25 - 35° C - North
20 - 30° C - South




BRAZIL
& COVID 19

FACTS
. Brazil is a continental country
. With over 200 Million inhabitants in Brazil we count today

around 4.165.614 confirmed cases of Covid 19

. Local governments are enforcing measures of social
distances everyday. Cities in Lodckdown.

. Rio de Janeiro already went through a 6 steps reopening
with a plan.
. Brazilian Fio Cruz Epidemology Center: World Reference

in Epiidemology and Vaccine Researches

. Special support of Government for Tourism and General
Business




BRAZIL
& COVID 19

OUR INICIATIVES

Hotels and restaurants that we work with are adopting . _
safety protocols according to Word Health Organization ¥4
guidelines.

Our transportation partners adopting cleanning protocols
according to WHO guidelines.

Health and safety items to be adopted during groups
operations: use of masks, alchool in gel, minimum
distance in coaches and vans, air cleaning protocols in
vehicule and venues.

Brazil has many open air activities and venues, which =T e I et e
helps to follow the protocols. : e :

Health partners support during groups operations.

Force Majeur contract clauses protecting our clientes.

Trainning for our guides for full safety protocols and
assistance.




BRAZIL
& COVID 19

TRENDS

. Hotels are reopening with social distancing and hygiene
measures

. Pick up of reservations: September 2020

. International Airlines resuming operation of fligts

canceled during Covid-19 to Brazil in June 2020 and
increasing number of flights from September 2020

. Great solidariarity among people is helping to avoid
spread and saving lifes

. Virtual site inspections

. Virtual team building experiences with a Brazilian flavor
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Why Brazile

CULTURE

For those who16ve
history and art

an urban life
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Carnval Parade & Champions Parade

INCENTIVE / RIO DE JANEIRO
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GALA CARNIVAL BALL
BELMOND COPACABANA

CHAMPIONS & CARNIVAL
PARADE IN RIO

YOU INSIDE THE
CARNIVAL PARADE

HOW IT ALL IS DONE?
CARNIVAL EXPERIENCE

CARNIVAL EXPERIENCE +
FEIJOADA LUNCH

CARNIVAL NIGHT
RIO SCENARIUM

LIKE A TRUE CARIOCA
STREET CARNIVAL

LET’S SHINE?
COSTUME HUNTING
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Delmond Sugar Joaf Sunrise
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Cagarras Islands iwcennive
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Downtown incentive
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Gafierra Dance




Rio de Janeuwro

RESTAURANTS
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Assador Rio
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BELMOND FAIRMONT FASANO
COPACABANA PALACE COPACABANA IPANEMA
Icon of glamor and sophistication. The first Fairmont Hotel in South America Design and exclusive hotel with

With 241 rooms and suites with 375 rooms with balcony 92 rooms with balcony
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FAIRMONT

COPACABANA

A five star with an
innovative proposal that
brings the glamor of Rio
de Janeiro of the 50s to

its interior.

The Fairmont Rio de
Janeiro Copacabana is
the flagship of the highest
luxury category in the
AccorHotels chain,
presentin over 90
countries.

With 375 rooms with a
balcony, spa, two
swimming pools, one for
the morning sun and
another for the afternoon
sun, the Fairmont
promotes a new
experience for the guest
who feels the essence of
Rio in every corner.

FiIrmn

RI0 DE JANEIRQ  COPRURRBRNE
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- HILTON SHERATON

n COPACABANA GRAND RIO (LEBLON)

oL Excelent Location. 545 rooms with view to Its privileged location, between the sea in the mountain, it is a urban resort

Copacabana beach with 538 rooms and a spectacular panoramic view of the Marvelous City.
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ARENA
COPACABANA

Easy-going atmosphere with 135 rooms

GRAN MERCURE
COPACABANA

Recently renovated has great location and 312 rooms




Ea
E
I
w A
=<
o
ﬁn.
@9
n
]
=
”no
<

=

" Al ; : ey
[!!; sl

PORTOBAY ARENA
RIO DE JANEIRO LEME

Clean and modern with 117 rooms and suites, all with balconies and Compact hotel with 164 modern and fresh
wonderful sea views of Copacabana. accommodations
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NEW SUPERIOR IN COPACABANA

One block from the beach

NOVOTEL
LEME

Contemporary design with 274 apartments
just 1 block from the beach
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N WINDSOR AMERICAS IBIS

- PLAZA COPACABANA COPACABANA

% 237 rooms for low budget 206 modern rooms in central location Low budget with modern facilities and 150 rooms
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';,g IPANEMA IPANEMA (LEBLON)
E E Modern and comfortable hotel has 136 wide and Design Hotel with 100 comfortable and well- Design hotel with carioca life style has only 53

brightly-lit rooms, furnished rooms rooms
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» E SANTA TERESA RIO GRAND WINDSOR
W g MGALLERY BY SOFITEL HYATT OCEANICO
g : Exclusive boutique Hotel in Santa Teresa with Sustainable leisure hotel with 436 apartments and Businness Hotel n front Barra da Tijuca has simple

rustic tropical style and complete structure located in Barra da Tijuca and modern 447 rooms
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Sunset Catamaram Cruise on Iltaipu Dam  incenTivE / 1cuassu
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BELMOND DAS
CATARATAS

RECANTO
DAS CATARATAS
HOTEL
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Sao Paulo

INCENTIVE OPTIONS
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Helicopter Flight incentivesa
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FASANO UNIQUE
SAO PAULO SAO PAULO
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_SHERATON HILTON
SAO PAULO WTC MORUMBI

Classic hotel with 296 rooms Modern hotel with 380 rooms
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RENAISSANCE TIVOLI
SAO PAULO MOFARREJ
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~ Contemporary Hotel with 444 rooms Elegant Hotel with 217 rooms

PAULISTA AVENUE REGION

5 STARS




BLUE TREE MELIA BLUE TREE
AVENIDA PAULISTA PAULISTA FARIA LIMA
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Salvador

INCENTIVE OPTIONS




Salvador inxcestive




SALVADOR
HISTORICAL
TOUR

SALVADOR
EXPERIENCES

SALVADOR * +
TOUR -
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SCHOONER

CRUISE IN
SALVADOR BAY
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FASANO FERA
SALVADOR PALACE
Luxury Hotel in historical art deco Hotel design at historical

building with 70 rooms center with 81 rooms




SALVADOR HOTELS
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MERCURE
SALVADOR
HOTEL
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IBEROSTAR
PRAIA DO FORTE

All inclusive Resort with 536 rooms

TIVOLI
PRAIA DO FORTE

Eco Resort with 287 rooms

GRAN
PALLADIUM

All inclusive Resort with 654 rooms
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ANAVILHANAS JUMA AMAZON
JUNGLE LODGE AMAZON LODGE ECO PARK
(3h land transfer from (2h45min by Transfer + Boat / (40 minutes from Manaus airport / hotels —

Manaus airport / hotels) or 30 minutes by Chartered flight) 20 minutes by car and 20 minutes by boat)




AMAZON MV IBEROSTAR
CLIPPER PREMIUM DESAFIO GRANDAMAZON
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CONTACT US ZO@W
YOUR OFFICE IN BRASIL

EMAIL: incoming@walpax.com.br

INSTAGRAM: @walpaxbrazil A COMPANY OF

LINKEDIN: Walpax Brazil Travel Partners Grup> Aguia

FACEBOOK: fb.com/walpaxbraziltravelpartners
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RESPONSAVEL
LIMPO E SEGURO



